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What It Means to Be a 
Female Fashion Designer

By Ana Colón

Five female fashion designers 
talk about showing at New York 
Fashion Week and what it means 
to them to design for women 
today.

If you’re a woman working specifically to 
create for other women, it’s impossible to not 
consider recent culture-shifting events. What 
do the people making the clothes women are 
wearing—to feel empowered, to feel safe, to 
feel comfortable, to feel proud, to feel like 
themselves—see their roles to be right now?
  
Ryan Roche

Roche’s M.O. is clear and concise: “It has 
always been and is so important right now 
that we’re just human beings to one another.” 
That’s true in business and in life: She started 
her womenswear label in 2011 (before then, 
she designed children’s knits), and throughout 
her career, ethics have been at the forefront of 
her design: “It’s always been deeply instilled 
in us what a beautiful blessing it is to be able 
to bring women together and support each 
other,” she says. 

Roche’s designs are primarily knit-based and 
very streamlined. She describes herself as 
being “incredibly sensitive to color” (hence 
the mostly white and neutral color palettes), 
which makes her gravitate toward more 
inventive shapes and silhouettes. Her work 
is “not about making a fussy statement—it’s 
about strength; it’s about minimalism,” Roche 
explains. “I want my brand to represent a 
lifestyle in which you have beautiful things 
[and] don’t need to fill your life with so much 
noise.”

Aurora James

Since its inception, Brother Vellies has 
been a deeply conscious brand: Designer 
Aurora James built a business on sustainable 
practices, ethical sourcing and manufacturing, 
and diversity. She’s also a woman of color, and 
a Canadian living in America—politics aren’t 
something she can simply choose not to think 
about.

You can see traces of this introspection in 
James’ recent collections. Though normally 
Brother Vellies tends to fall back on a muted 
color palette, filled with pastels and neutrals—
colors that are “more whimsical [and] 
young”—for prefall 2018, the designer noticed 
a shift, where she was attracted to more 
“overtly sexual colors” and “very vivid animal 
prints.” 

Ultimately, James says her goal is for a 
woman to put on a pair of Brother Vellies 
shoes, “and feel a little bit better about 
whatever’s going on.” “I don’t make the most 
serious shoes,” she explains. “Whimsical is a 
word that I always use. I’ve always considered 
myself a dreamer…. I hope that our customers 
will dream alongside me when they’re wearing 
the shoes.”

 “I think that any way you slice it, all of 
our creative work is a reaction to what’s 
happening around us,” James says. “It’s just 
whether we’re choosing to address it or not.”

Tanya Taylor

Taylor is perhaps best known for her cheery, 
colorful prints (namely her florals) and her 
inventive takes on classic dress silhouettes. 
It’s gained her fans like Michelle Obama, 
Kristen Bell, Aidy Bryant, and Gigi Hadid. Her 
fall 2018 collection reads a little differently, 
though: Don’t be surprised by the bolder 
colors and sleeker cuts—the signature florals 
remain, but the Canadian designer admits that 
the way she edits her collections has shifted in 
a post-2016 landscape.

“When I started out in the industry, I was 
extremely nervous and always intimidated by 
every event I went to,” she recalls. “Personally, 
I’ve grown out of that, but I’m also really 
inspired by what I see other female designers 
doing in New York and everywhere else. It 
pushes me. It makes me feel like I can do it 
too.”

Sandy Liang

Liang is a designer who’s come up in the 
Instagram age, and her fun, playful, upbeat 
pieces are made to be filtered, posted, and 
shared. (It’s no surprise, then, that social stars 
like Kendall Jenner, Alexa Chung, and Elsa 
Hosk are fans of her colorful furs, embellished 
denim, and deconstructed shirting.) “It’s nice 
to bring a little bit of happiness to somebody 
via these clothes,” she says. “I love it when 
people try on a jacket and they smile—I’m like, 
Job done.”

 “Being a woman designing clothes has 100 
percent to do with everything in my life, and 
100 percent to do with the way I work,” she 
says—though this doesn’t translate to slogans 
or political references, as we’ve seen in other 
contemporary collections that explore these 
themes more literally. But it’s because Liang 
doesn’t think there need to be—it’s up to the 
wearer to inhabit the clothes and fill them 
with their intentions and beliefs. “I just make 
the clothes and leave it up to the audience to 
look at [them] and understand,” she says.

Though Liang hesitates to assign a deeper 
meaning to the clothing she creates, her 
inspiration and muse is crystal clear to her: 
“My woman—or the woman who I aspire to 
be—is this strong, amazing, beautiful person 
who’s outspoken, who stands up for what 
she believes in, even if that doesn’t translate 
directly into the clothes.”

Rachel Comey

In Comey’s decade-plus in fashion, her 
collections have developed a cult following, 
thanks to their smart, thoughtful design and 
lightning focus on utility and ease. “I spend a 
lot of time thinking about our customers and 
what they’re doing, where they’re going, and 
how they want to feel,” she says. It’s been that 
way since the beginning, “because that’s the 
fuel that creates process for me.” The women 
she dresses are aspirational, in every sense of 
the word: They dress well, they’re impressive, 
and they have a point of view. (Some of the 
brand’s most well-known supporters include 
Rashida Jones, Sandra Berhnhard, Gaby 
Hoffmann, Busy Phillips, and Maya Rudolph.)

She envisions her customer as someone who’s 
“so busy, traveling all the time, working in 
this male-dominated world where they’re 
really successful,” and tries to answer a simple 
question: “What do they want to feel like at 
that moment?”

 “I think that the women who are my 
customers are independent, strong-willed, and 
they’re not coming to shop from me because 
some celebrity did,” Comey continues. “They 
have their own point of view, and their lives 
are complicated. I’m really just trying to 
constantly work on making pieces for that 
lifestyle.”

 “There’s something about 
our clothes that I choose and 
design based on it making me 
feel happier,” - “That doesn’t 
have to have an age on it. It 
doesn’t have a body shape. 
We want to touch so many 

different kinds of women and 
focus on it being a positive 

message.”- Tanya Taylor
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The 5 Trends Dominating 
2020

By Jenna Igneri

While fashion month is currently buzzing 
through Europe predicting everything we’ll be 
wearing next winter, we’re way more curious 
to see which trends are going to stick around 
for the entire year. Read on for their insight 
for the styles to stock up on.

1.The Daytime Clutch 
The clutch is having a major moment, and 
it’s giving the micro bag a run for its money. 
From soft pouches to more structured shapes, 
handle-bearing to handle-less, this bag style is 
moving beyond formal wear.

2.Strong Suiting 
Tailoring can be soft and relaxed, or sturdy 
and shapely. Emphasis on the waist, as well as 
soft materials such as silks, linens, and crisp 
cottons will evolve the masculine look of a 
blazer.

3.The Square Toe Boot 
The square toe is set to be the biggest footwear 
trend of 2020. This season-less trend becomes 
cold-weather appropriate for fall in the shape 
of boots of all heights. It pairs well with both 
dresses and jeans alike.

4.The Puff Sleeve 
From red carpet looks to your not-so-basic 
white tee, the puffy sleeve can modernize a 
classic silhouette. It’s also is a flattering style 
for all body types. 

5.90s Knitwear 
‘90s minimalism continues to be a key 
influence. Pre-Fall collections show no signs 
of this trend going anywhere. From matching 
twinsets to all things bodycon, including fitted 
ribbed turtlenecks and black leggings, it’s here 
to stay.


